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® You communicate a great deal, ® Why the brain spontaneously ® Reframing, analogies, storytelling ® More distinctive communication.
but your brand leaves little impression. reproduces what it already knows. and disruption. Teams able to move beyond
@ Your campaigns look like ® How perception, emotion and bias ® Neuroscience, strategy and industry conventions.
everyone else’s. change a message. structured creativity. ® Ideas connected to a real strategy.
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Communication, marketing and Half-day Weuroscience - Practical methods - @? [TOSEASCIn perspgchve 9 Prog
brand teams, managers and leaders. 1 day Al - Hands-on experience - Real cases, Examples and inspiration from
2 days different sectors and countries. Questions? Let's discuss your needs.

HUMAN INTELLIGENCE = ARTIFICIAL INTELLIGENCE Human skills for an augmented world, — Ideas. People. Results.
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